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EXTREME E PARTNERS WITH XITE ENERGY DRINK


25 March 2021, London:  Extreme E, the pioneering electric off-road racing championship, has confirmed today that XITE Energy will become official Energy Drink Supplier to the sport for purpose series. 
XITE Energy, which was born in Bristol UK, is only two years old but has already made huge waves in the highly competitive energy drinks market.  The brainchild of university graduate and rally driver Oliver Bennett - who is racing in Extreme E for the Hispano Suiza XITE Energy Team - and co founder Megan Jones. 
The product is designed to resonate with fellow Gen Z’ers by using nootropics (Cognitive amino acids that aid concentration and focus) natural caffeine (green coffee bean), natural flavours, pansax ginseng, L-tyrosine and L-carnitine – all designed to keep energy levels constant without the ‘highs and lows’ associated with most other energy drinks. The brand is also proud that 1p for every can sold goes to mental health charities.

You can pickup the drinks nationwide in forecourts, Holland and Barrett, Ocado and WH Smith. Or delivered directly to your door via drinkxite.com

Alejandro Agag, Founder and CEO of Extreme E, said: “I’m delighted to welcome XITE Energy to the Extreme E family. The product is a perfect fit for our series; not only do the drinks taste and make you feel great, but the company also shares many of Extreme E’s core values including investment in renewable energies and sustainable transport systems. 

“In addition, XITE will be supplying reusable bottles to everyone on-site at our race events. One of our championship’s many missions is to highlight the damage that pollution causes and how we can all make a positive difference to our planet by reducing our use of single-use plastic.”
 
Extreme E, which debuts in Saudi Arabia is just 9 days, is a sport on a mission to shine a spotlight on the world’s climate crisis. The series will visit five remote locations; arctic, desert, rainforest, glacier, and coastal; which are already damaged or severely under threat of climate change from a range of serious issues including melting ice caps, deforestation, desertification, and rising sea levels, which are all impacted by climate change and human influences. 

Oliver Bennett said: “This is a really exciting step forward for XITE Energy to partner the global race series of a generation. There are some real parallels in the way the energy drinks and motorsport sectors are evolving. For so long, there was no alternative to internal combustion if you wanted to go racing. Now? We’re 100% electric.

“XITE Energy is the energy drink equivalent. The synergy between XITE and Extreme E is incredible. XITE Energy provides sustained energy thanks to the use of natural caffeine and nootropics while my Extreme E race car’s battery is filled with electricity sourced by the combination of hydrogen and oxygen.  

“But this is about more than that. It’s a business and lifestyle choice. It’s about looking after each other, it’s why we make a donation to a mental health charity for every can we sell. 

“Our parent firm – Bee Green Energy – is a renewable energy company putting 100MW of green energy into the national grid; as a group, we’re carbon neutral and very much focused on the future.

“Extreme E was the only way forward for us. 

“The environment is at the forefront of everything we do, that’s something running through an expanding product range focused firmly on delivering a natural, sustained energy boost. But this is about more than an energy drink. It’s about breaking new ground in one of the most competitive sectors of business ever. The energy drinks market is vibrant, exciting and very, very powerful. Working alongside Extreme E, we’re looking forward to providing a sustainable, energised future for motorsport.” 

Extreme E sees the future of mobility as being electric, which is why it has chosen an E-SUV as its race car. The series aims to showcase the capabilities of electric mobility with a view to encouraging change for consumers, as well as engaging automotive manufacturers to use Extreme E as a test bed for future consumer facing technologies.

To learn more about Extreme E, visit - www.Extreme-E.com
ENDS

For more information on Extreme E, please contact:

Extreme E Communications:
Julia Fry, Head of Communications  			
E: media@extreme-e.com / +44 7778 108754

Carla Corbet, MPA Creative		
E: carla.corbet@mpacreative.com / +44 7944 077440

Bettina Eichhammer, MPA Creative (Germany, Austria, Switzerland, Middle East) 		
E: bettina.eichhammer@mpacreative.com / +49 175 4169693

Diego Bustos, BE Mass Media (Latin America -including Brazil-, US Hispanics, Spain, Portugal) 
E: diego.bustos@bemassmedia.com / +569-8829-9138 or +1-660-847-4645 


Please visit the Extreme E media centre to access images, videos and press releases: https://www.extreme-e.com/en/mediacentre 

NOTES TO EDITORS
[bookmark: _gjdgxs]About Extreme E: 
Extreme E is a radical new racing series, which will see electric SUVs competing in extreme environments around the world which have already been damaged or affected by climate and environmental issues. The five-race global voyage highlights the impact of climate change and human interference in some of the world’s most remote locations and promotes the adoption of electric vehicles in the quest for a lower carbon future for the planet.  

To minimise local impact, Extreme E races will not be open to spectators, with fans instead invited to follow the action through live TV broadcast, and on social media. 

The St. Helena, a former passenger cargo ship, has undergone a multi-million Euro refit to minimise emissions and transform her into Extreme E’s operations hub. The ship will be used to transport the championship’s freight and infrastructure, including vehicles, to the nearest port, minimising Extreme E’s footprint, as well as being used to facilitate scientific research through its on-board laboratory.

Extreme E is also pioneering hydrogen fuel cell technology which will enable its race fleet to be charged using zero emission energy. This innovative solution from AFC Energy uses water and sun to generate hydrogen power. Not only will this process emit no greenhouse emissions, its only by-product will be water, which will be utilised elsewhere on-site. 

Season 1 Calendar: 

Desert X Prix: AlUla, Saudi Arabia
3-4 April 2021
Ocean X Prix: Lac Rose, Senegal 
29-30 May 2021
Arctic X Prix: Kangerlussuaq, Greenland 
28-29 August 2021
Amazon X Prix: Pará, Brazil
23-24 October 2021
Glacier X Prix: Tierra del Fuego, Argentina  
11-12 December 2021

About Continental Tires: Founding Partner and Official Tire Partner 
Continental develops pioneering technologies and services for sustainable and connected mobility of people and their goods. Founded in 1871, the technology company offers safe, efficient, intelligent, and affordable solutions for vehicles, machines, traffic and transportation. Continental generated preliminary sales of €37.7 billion in 2020 and currently employs more than 235,000 people in 58 countries and markets. In 2021, the company celebrates its 150th anniversary.
The Tires business area has 24 production and development locations worldwide. Continental is one of the leading tire manufacturers with more than 56,000 employees and posted preliminary sales of €10.2 billion in 2020 in this business area. Continental ranks among the technology leaders in tire production and offers a broad product range for passenger cars, commercial and special-purpose vehicles as well as two-wheelers. Through continuous investment in research and development, Continental makes a major contribution to safe, cost effective and ecologically efficient mobility. The portfolio of the Tires business area includes services for the tire trade and fleet applications, as well as digital management systems for tires.

About CBMM: Founding Supplier
CBMM is the world leading supplier of niobium products and technology. Headquartered in Brazil, with offices and subsidiaries in China, Netherlands, Singapore, Switzerland and the United States. CBMM offers technical innovation to customers around the globe through a team of over 2,000 highly trained, dedicated professionals providing cutting-edge niobium products and technology to over 400 clients in around 40 countries.
About LuisaViaRoma:
Defined by the Financial Times as “A haven for directional fashion,” LUISAVIAROMA.COM is the top online luxury fashion destination with 5,000,000 visitors per month and worldwide shipping. With each new season, the website presents the collections of more than 600 established designers and young emerging talents.
About Neat Burger: Official Plant-based Partner 
Neat Burger is the first of its kind – the planet-friendly, plant-based, full-flavoured game-changer the world has been waiting for. The world’s first plant-based sustainable burger chain, Neat Burger offers a menu that appeals to not only those who follow plant-based diets, but anyone, meat-eaters included, who wants to eat delicious meat-free dishes that are more sustainable, healthier and ethical. The brand is backed by seven-time FIA Formula One World Champion Lewis Hamilton, in collaboration with hospitality organisation The Cream Group and investors, as well as UNICEF Ambassador and early backer of Beyond Meat Tommaso Chiabra. 
Neat Burger opened its first site in September 2019, just off Regent Street in London, and its second and third dine-in outlets at Camden Market and Soho in 2020. Plans for global expansion across Europe, the US and Middle East are already in place for 2021 and beyond.

Founding Partner and Official Tyre Partner:
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Official Plant-based Partner:
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