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EXTREME E AND OFFICIAL SUSTAINABILITY PARTNER, EY, SHARE SEASON 2 CARBON FOOTPRINT
EMBARGOED UNTIL 00:01 BST, TUESDAY, 25 APRIL 2023
· Season 2 Sustainability Report reveals finale was powered by 100 per cent renewables
· Series’ carbon neutral status maintained with all emissions (9,045 tCO2-e) offset
· Gender equality focus sees 26 per cent female drivers time performance improvement
25 April 2023, London: Extreme E has published its second Sustainability Report, compiled and produced in collaboration with EY. The Report reveals the racing series’ environmental footprint for Season 2, maintaining the carbon-neutral status it established from the outset and continuing to champion e-mobility by racing electric vehicles only.

EY teams calculated that 9,045 tCO2-e was emitted during Season 2 (1808.8 tCO2e per race), all offset through the purchase of Verified Carbon Standard (VCS) environmental certificates for two deforestation programmes in Brazil’s Amazon.

Complimentary to this achievement, Extreme E executed the first major motorsports event fully supported by renewable energy during the season finale – the Uruguay Natural Energy X Prix. With 98 per cent of Uruguay’s electricity generated from renewable sources, Extreme E was able to satisfy additional power requirements with onsite solar generation and hydrogen fuel cells, ultimately delivering the race utilising 100 per cent renewable energy.

EY was last month named Extreme E Official Sustainability Partner, extending the relationship, and strengthening its commitment to minimizing the series’ environmental impact across each remote race location. By developing a Social and Environmental Impact Assessment (SEIA) framework during Season 1, which includes a calculation of emission sources for each race, EY teams continue to support Extreme E’s objective to offset their carbon footprint and create a positive legacy.

Dr. Matthew Bell, EY Global Climate Change and Sustainability Services Leader, said: “It is an honour to be named Extreme E's Official Sustainability Partner for 2023, reinforcing a shared ambition to highlight urgent issues surrounding climate change. It is timely to reflect on the Season 2 Sustainability Report, which EY teams were again proud to be entrusted to coordinate and support. The findings clearly show that the series is going from strength to strength, not only in delivering exemplary sustainability outcomes, but representing a beacon of positive progress to all industries."

One of Extreme E’s key objectives continues to be around accelerating gender equality in motorsports, with each racing team represented by one female and one male driver. Comparing Season 2 median race time data with Season 1, the Report reveals that the female-male performance gap has closed by a notable 26 per cent, highlighting that the gender gap can be narrowed by providing equal access to track time and performance development opportunities.

There were numerous Season 2 highlights that showcase the calibre of Extreme E’s female drivers, including Cristina Gutiérrez recording the fastest laps during both the Final in Chile and the Crazy Race in Uruguay as part of two pivotal race wins for X44 Vida Carbon Racing that would ultimately lead to the team winning the championship.

The Report also outlines how Extreme E, a signatory of the United Nations Framework Convention on Climate Change Sport for Climate Action, has reviewed its sustainability strategy, identifying twelve United Nations Sustainable Development Goals (SDGs) that benefit from its positive contribution. Through strategic partnerships and its Legacy Programmes, the racing series plans to work with local communities to find solutions to environmental challenges; showcase new and emerging low-carbon technologies through electric SUVs, hydrogen fuel cells and second-life batteries; and improve equality and access for women and minorities in motorsport. [1]

Extreme E is currently working with EY to develop an Outcomes Measurement Framework that will help monitor, measure and report on the outcomes of the Legacy Projects during Season 3 and improve sustainability performance.

Alejandro Agag, Founder and CEO of Extreme E, said: “The Report illustrates how Extreme E is leading the way as an action-based test bed for innovation and progress beyond the series. We have once again consistently achieved the lowest carbon footprint in motorsport in front of a TV audience which grew by 30 per cent – reaching 135 million viewers during Season 2 and continuing to grow its circle of influence. We feel incredibly proud to see the performance gap between males and females close by almost a third in just two seasons, proving beyond doubt that this gender equal sporting format is creating genuine sporting impact for female drivers. The biggest successes come from collaboration; this is no longer just Extreme E’s crusade, and EY, together with the rest of our partner cohort, are passionate contributors to our bold mission.” 

Julia Wall-Clarke, Head of Communications and Impact at Extreme E, added: “Extreme E is not your average motorsport. We utilise the inspiring platform sport provides to tell engaging stories on global issues, from carbon emissions, to Arctic ice melt, deforestation, and ocean health, to energy and technology innovations, all with a community first, solution based lens. 

“This series was designed around having greater purpose, and the result is engaging content and meaningful action which inspires our fans and ecosystem to shift course, and take greater consideration and responsibility about everyday lifestyle choices.”

Extreme E Season 3 continues next month as the racing series heads to Scotland with its highly anticipated Hydro X Prix taking place on 13-14 May. Racing will take place inside the Glenmuckloch former opencast coal mine, which is due to undergo transition into a Pumped Storage Hydropower plant, providing a highly visual backdrop for the sport to spotlight clean energy transition. 

Find out more about how Extreme E and EY are working together.

To learn more about Extreme E, visit - www.Extreme-E.com
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NOTES TO EDITORS

About Extreme E:
Now heading into its third season, Extreme E is a radical off-road racing series, founded by the same team behind Formula E, which showcases electric SUVs and futuristic technologies in some of the world’s most remote and challenging environments.
This five-event global voyage utilises its sporting platform for the purpose of promoting electrification, environment and equality. The series’ goal is to highlight the impact of climate change in some of the world’s most endangered environments, promote the adoption of electric vehicles to pave the way for a lower carbon future, and provide a world-first gender-equal motorsport platform.
The first sport to ever be built out of a social purpose, Extreme E aims to minimise environmental impact while maximising awareness, racing in places that have already been damaged or affected by climate change or human interference and taking fans deep into the heart of the most pressing issues facing our planet’s future.
Not only that, but Extreme E is also helping the car industry to develop future-facing technology using racing as a platform for road innovation, which accelerates change ten-fold.

Season 3 Calendar: 
Saudi Arabia
11-12 March 2023
Scotland
13-14 May 2023
Sardinia, Italy
08-09 July 2023
Amazon/USA
16-17 September 2023
Chile
02-03 December 2023

About Continental Tires: Founding Partner and Official Tire Partner
Continental develops pioneering technologies and services for sustainable and connected mobility of people and their goods. Founded in 1871, the technology company offers safe, efficient, intelligent, and affordable solutions for vehicles, machines, traffic and transportation.

The tyres business area has 24 production and development locations worldwide. Continental is one of the leading tyre manufacturers with more than 56,000 employees and offers a broad product range for passenger cars, commercial and special-purpose vehicles as well as two-wheelers. Through continuous investment in research and development, Continental makes a major contribution to safe, cost effective and ecologically efficient mobility. The portfolio of the tyres business area includes services for the tyre trade and fleet applications, as well as digital management systems for tyres.

Continental developed a new high-performance tyre for Extreme E Season 2, redesigned to include the use of more sustainable materials. Each of the 30 tyres that Continental has supplied to all ten Extreme E teams now contains recycled polyester made from approximately 60 PET bottles.  In total, around a third of each second-generation CrossContact Extreme E tyre consists of recycled and renewable raw materials.

About LuisaViaRoma: Official Fashion Partner
Defined by the Financial Times as “a haven for directional fashion,” LUISAVIAROMA.COM is the top online luxury fashion destination with 5,000,000 visitors per month and worldwide shipping. With each new season, the website presents the collections of more than 600 established designers and young emerging talents.

About Enel X Way: Official Smart Charging Partner
Enel X Way is the Enel Group's new global business line entirely dedicated to electric mobility. Currently, Enel X Way manages approximately 320,000 charging points, both directly and through interoperability agreements in place worldwide. As a global platform for e-mobility, the company is focused on developing flexible charging technologies and solutions to improve the customer experience by supporting the electrification of transport for consumers, businesses, cities and public administrations.

Find out more on https://enelxway.it/en/home  and follow Enel X Way on its social media channels:

LinkedIn: Enel X Way 
Twitter: @enelxway
Instagram: @enelxway  
Facebook: @enelxway

About Zenith: Official Timekeeper and Founding Partner
Zenith exists to inspire individuals to pursue their dreams and make them come true – against all odds. Since its establishment in 1865, Zenith became the first watch manufacture in the modern sense of the term, and its watches have accompanied extraordinary figures that dreamt big and strived to achieve the impossible – from Louis Blériot’s history-making flight across the English Channel to Felix Baumgartner’s record-setting stratospheric free-fall jump. Zenith is also highlighting visionary and trailblazing women – past and present – by celebrating their accomplishments and creating in 2020 its first-ever collection dedicated entirely to them, Defy Midnight.

With innovation as its guiding star, Zenith features exceptional in-house developed and manufactured movements in all its watches. Since the creation of the El Primero in 1969, the world’s first automatic chronograph calibre, Zenith has gone on to master fractions of the second with the Chronomaster Sport and its 1/10th of a second precision and the DEFY 21 with a precision of 1/100th of a second.

About ENOWA: Official Green Hydrogen Partner
ENOWA is a world-class energy, water and hydrogen company founded in NEOM, Saudi Arabia. ENOWA produces and delivers clean and sustainable resources for industrial and commercial applications using a customer-centric smart and connected system, designed to be circular and takes advantage of NEOM's optimal solar and wind energy profile. ENOWA benefits from NEOM's greenfield site, which has no legacy infrastructure, to advance Energy, Water, and Hydrogen innovation.

ENOWA will act as a catalyst and incubator for developing new, sustainable energy and water businesses while creating a robust economic sector regionally. Through its commitment to renewable energy and efficient water management, ENOWA seeks to become a global reference for industry leaders and setting a benchmark for sustainable economic circular systems around the world.

For more information, please visit: enowa.neom.com

About Vodafone Business: Official Technology and Communication Partner
With expertise in connectivity, global scale and the leading IoT platform, Vodafone Business is a leading technology communications company helping organisations succeed in a digital world and keeping society connected. Vodafone’s purpose is to connect for a better future, enabling an inclusive and sustainable digital society, and many of its solutions have sustainability and inclusivity embedded.

Unique in its scale as the largest pan-European and African technology communications company, Vodafone transforms the way we live and work through its innovation, technology, connectivity, platforms, products and services. Vodafone operates mobile and fixed networks in 21 countries, and partners with mobile networks in 52 more.  As of 31 December 2021, they had over 300m mobile customers, more than 28m fixed broadband customers and over 22m TV customers.

This collaboration will see Vodafone Business leading innovations and capabilities such as 5G, MPN, IOT and MEC, integrated into Extreme E’s global operations and will include full involvement in the purpose- driven elements of the series, with special prominence on Extreme E’s Legacy Programmes and the Science Laboratory on board the St Helena. Through its IOT solutions, Vodafone Business is helping sustainability efforts, including agriculture, forestation and decarbonisation of energy grids.

Find out more on http://www.Vodafone.com/business  and follow Vodafone on its social media channels:

Twitter: @VodafoneGroup 
LinkedIn:  www.linkedin.com/company/vodafone

About EY: Official Sustainability Partner
EY is a global leader in assurance, consulting, strategy, transactions and tax services, and already plays a significant role in working with Extreme E. Originally announcing its collaboration with the championship back in 2020, EY came on board to help Extreme E achieve its commitment to minimising its overall footprint whilst creating a positive legacy.

Whilst Extreme E strives ‘to race without a trace’, the framework provided by EY has helped the series to minimize its environmental impact across each of its remote race locations. Both prior and post-racing impact assessments have supported Extreme E to strategically plan their actions within these areas.

EY and Extreme E will work closely together to promote the five pillars of Extreme E (or “Five Es”) through the adoption of ‘XE Talks’. These informative presentations, facilitated by Extreme E’s Scientific Committee, will shed light on the Five Es, showcasing the joint commitment of EY and Extreme E.

About Allianz: Founding Partner and Official Insurance Partner
The Allianz Group is one of the world's leading insurers and asset managers with more than 100 million private and corporate customers in more than 70 countries.

Allianz customers benefit from a broad range of personal and corporate insurance services, ranging from property, life and health insurance to assistance services to credit insurance and global business insurance.

Allianz is one of the world’s largest investors, managing around 790 billion euros on behalf of its insurance customers. Furthermore, our asset managers PIMCO and Allianz Global Investors manage 1.7 trillion euros of third-party assets.

About CBMM: Founding Supplier 
CBMM | Niobium is a founding supplier of Extreme E and the Championship’s official Niobium Technology Supplier and Chassis Technology Supplier.

Critical to the automotive sector, niobium produces stronger, lighter and more sustainable cars with better energy efficiency. Its technologies are already widely applied in different areas, including light-weighting, safety, emissions reduction and electronics that will help lead to a sustainable sector transformation. Key applications of niobium in the Mobility sector include chassis, brakes and exhaust systems, drivetrains, batteries and EV charging stations and any number of ancillary components. Its qualities mean materials can be made lighter, stronger, more robust and more reliable – all while being more sustainable than other materials. 

CBMM offers technical innovation to customers around the globe through a team of over 2,000 highly trained, dedicated professionals providing cutting-edge niobium products and technology to over 400 clients in around 40 countries.

About Kaizen Clean Energy: Official Clean Energy Technology Provider
Kaizen Clean Energy (KCE), a manufacturer of hydrogen generators, is developing integrated solutions for electric vehicle (EV) charging, hydrogen fuelling, and distributed power for the grid and critical assets.

KCE offers its mobile microgrid to customers through an Energy as a Service contract, which eliminates large capital expenses and provides customers with the flexibility to scale with energy needs over time. 

Kaizen Clean Energy will support ENOWA - NEOM’s energy, water, and hydrogen subsidiary and Green Hydrogen Power Partner to Extreme E - in delivering a pioneering hydrogen microgrid solution to the championship.

Find out more on: www.kaizencleanenergy.com.
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